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THE JOKE IS TECHNOSTRESS — What SNL's Utah Data Center Sketch Reveals | Final (2) | 6 pages

92/100 A- | Publication-ready with edits

This is a strong thought-leadership article that turns a national comedy moment into an argument about Al
adoption, economic insecurity, community resistance, and corporate ROI.

Scorecard
Evaluation category Score
Headline and opening hook 10/10
Originality and thought leadership 10/10
Economic and behavioral analysis 9/10
Research and citations 8/10
Argument credibility 8/10
Narrative flow and storytelling 9/10
Visual impact and layout 9/10
Commercial positioning 10/10
Call to action 9/10

Grammar and editorial polish

10-point scale: 10/10 for overall structure, but
copyediting needed

Overall editorial assessment

92/100

What works exceptionally well

1. The Saturday Night Live connection is a powerful opening. The October 10 parody makes a
complex subject immediately accessible. The line about a computer stealing jobs establishes your thesis
without requiring readers to understand behavioral economics.




2. The 71% versus 53% comparison is the article's strongest visual argument. The page-two graphic
contrasts opposition to data centers with opposition to nuclear plants. It makes readers question what is
actually driving resistance. Keep it.

3. The five faces of technostress give the article intellectual substance. Page three moves beyond
commentary into a research-based explanatory framework. Importantly, you acknowledge that the
workplace framework has not been scientifically validated for community technostress. That distinction
protects your credibility.

4. The Utah political consequences give the argument teeth. Page four connects community
opposition with litigation, election losses, and contested development decisions. It transforms the
discussion from abstract anxiety into economic and political consequences.

5. The commercial transition is effective. Page five positions Automation Workz and SenseiiWyze as a
practical response to workforce resistance rather than simply selling another Al assessment.

Five changes | recommend before distribution
1 Qualify the Gallup comparison — Page 2

The 71% versus 53% comparison is compelling, but opposition to a project is not the same as a
scientifically measured perception of physical danger. Keep the graphic, but clarify that the figures
measure public opposition, not relative risk.

2 Distinguish evidence from your interpretation — Pages 2—4

Your argument that Al job insecurity contributes to data-center opposition is plausible and original.
However, the surveys presented do not establish that job insecurity causes the opposition. Present that
connection as your behavioral-economic hypothesis, not a demonstrated causal relationship.

3 Strengthen the layoffs graphic — Page 4

The 71,650+ figure is attention-grabbing, and citing your earlier Data-Center Revolt Intelligence Brief is
appropriate. Make clear that the companies reported layoffs alongside Al investments, restructuring, or
infrastructure spending—not that all layoffs were directly caused by Al. Also verify the total against the
company figures in the graphic.

4 Fix the awkward sentences — Pages 3 and 5

Page three: Change “provides an useful lens for interpreting some the civic and political reactions” to
“provides a useful lens for interpreting some of the civic and political reactions.”

Page five: Replace “assist them move, beyond their Al fear” with “help them move beyond Al fear.”
Also standardize SenseiiWyze™ trademark formatting and correct “N.D.” to “n.d.” in the NRC citation.
5 Add one measurable business outcome — Page 5

The article explains your solution but does not demonstrate its financial results. A brief sentence
connecting your workforce interventions to the documented 284.4% training ROI would strengthen the
business case, provided the distinction between that historical result and unvalidated data-center
applications is explicit.

Visual assessment



Page 1 — SNL opening

Excellent visual hook. The recognizable parody image establishes the cultural moment immediately.
Page 2 — Nuclear comparison

Strongest standalone graphic. Likely the best image for social promotion.

Page 4 — Layoffs infographic

Strong emotional impact, but dense. The surrounding text and image caption need more breathing room.
Page 5 — SenseiiWyze process

Useful commercial visual, although small lettering may be difficult to read on mobile.

Strategic assessment

This article accomplishes three important objectives:

e Media positioning: Connects your technostress expertise to a timely national news and
entertainment event.

o Market education: Introduces a less-discussed potential contributor to data-center resistance:
economic insecurity associated with Al.

¢ Lead generation: Creates a logical pathway from the public controversy to corporate Al adoption
challenges and your coaching and predictive analytics services.

The most valuable intellectual contribution is the argument that data-center opposition may be partly a
visible expression of anxiety about Al's economic consequences. That is the idea journalists,
executives, and policymakers may find worth discussing.

One additional editorial concern: page four juxtaposes women's stronger opposition to data centers with
their smaller share of Al hiring. Those statistics establish an interesting contrast, but not a causal
connection. Explicitly identify that distinction.

Final verdict
92/100 — A-
Strong for thought leadership, media outreach, and executive prospecting.

My recommendation: Make the five targeted edits, then distribute. | would not undertake another
major rewrite. The structure, core argument, and commercial positioning are already working.

The remaining risk is not storytelling. It is ensuring that your most provocative conclusions remain
distinguishable from what the cited research actually proves. That distinction will make the article more
defensible when journalists or corporate decision-makers scrutinize it.



